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“Unless you’re conversion rate is 100%, you’re 

never done testing.” 

– Avinash Kaushik



Know Your Users

• Understand the needs of your visitors:

– What are they there to accomplish?

– What motivates them?

• Types of personas/personality types:

– Competitive

– Spontaneous

– Humanistic

– Methodical

• Each has different needs and motivations



Testing Calls to Action

• Eliminate guessing

– Let your users decide what works best

• Test these CTA’s:

– Location, location, location

– Button shapes & colors

– Texts vs. graphics

– Button and link copywriting

– CTA size





Testing Page Layout

• The five second test!

• A new layout

– Location of elements above the fold

– One, two or three column layouts

– Image location

– More/less headlines/scanable content

• Font type

• Making text and images clickable

– Use CrazyEgg for insight

• Colors

– Background and font colors



Testing Site Navigation

• Is it obvious where you should click?

• Is your navigation descriptive?

– Do they know where they are going?

• Adding active verb to links

• The order of your navigation

• Converting headers to links

• Adding/removing breadcrumbs

• Top or side navigation?



Testing Product Presentation

• Ensure product pricing is clear

• Adding product reviews

• Adding a video

– Instead of or to complement an image

• Adding your call to action to each 

product page

• Adding multiple views to a product

– Larger pictures

– Show the product in use



Testing the Purchase Process

• Adding progress bar to your checkout 

process

• Offering free shipping

• Reducing the number of steps and form 

fields

• Adding approximate time of arrival

• Removing promo code box

• Removing requirement to register



Best Resource Available

Your Users!



Vanity Slide

• @pratt on Twitter

• http://www.awesome-seo.com/

• http://www.nfusion.com/

• E-mail: tpratt@nfusion.com for slides


